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Scenario Vs. Fiction What is meaning
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e meaning |min1 n |noun what is meant
by a word, text, concept, or action

e implied or explicit significance : he gave
me a look full of meaning.
e Important or worthwhile quality;

purpose : this can lead to new meaning
In the life of older people.
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e What Is appreciated value for people?

e Why people like this or not?

e When can be accepted or not?
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*avoice from people ,

Kim, §amin (27)
RAZRed: 3 months
Brand marketing

“"Mostly I use camera function at dark places such as
bars or clubs.”

"I put self-promotional text on the idle screen.”

"I use memo function as a diary, so I put a password.”

( Frequently )
using Memo
Used functions | 10% (9 out of 83 functions)
Bl e Likes
i ] Turbo dial & searching when sending messages
o 2 ()
: o H&(0]) Sometimes difficult to go back to the previous menu.
= finds difficulty to convert language
- kBt fak L lili)
:m BesR( ) Too many functions cause longer time to get to the menu
B ¥ 23 (ooo) | Confused with CLR and Back & End
g3 u (000) Dislikes
x_"""a““ To search & directly send a phone number in the message screenj

"Phone book by groups”






| have to care about my ap manc:e
to receive an incoming Viglto call.
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*a voice from people '

SHEN SsHA
B%E 30

SICIOIR R B WHS

HOEORHA &d=
JHEIT] oM PpRRS
DM E=Ra0
J8H

BeIER O AN

FIET TR
MO0 LHE I

FREEF R
B0l dt

LIOIEJIY BEW 2
LEE s uCH

HTTP://www.forethink.org



e Change by time, culture, individual
and fashion

e Social Commmon Sense
e Economical Situation
e Media Agenda




Public phone at Guangzhou, China Phone on wheel at Nairobi, Kenya http://rocketboom.com






L

DUt any meaning?

e Can It be success?
e Can it be meaningful life?
e Meaningless means nothing good




e trend |trend| noun a general direction
INn which something is developing or
changing : an upward trend Iin sales
and profit margins.- a fashion : the
latest trends In modern dance.




e How can we forecast the flow of trend?
e What if it goes wrong way?

HTTP://www.forethink.org
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Analysis signals
e Pattern

e Periodicity

e Rule of thumb
e Simulation
Scenario
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o, ] 0" Analysis

e

e Signal

e Pad

e Micro Trend

e Macro Socio Cultural Trend

e Trendsetter
e Trendy People
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D Socio-Cultural Tren,’_
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S Shnefd Research ™

e

e Technological Trend
— News
— Expert
— Blog sphere
— Research Report
e Social Trend
— News
— Blog sphere
— Political Issue
e Fashion Trend
— Language
— Style
e Business Trend
— Entrepreneurship
e Competitive Research
— Benchmark

HTTP://www.forethink.org



Tag is a text label to identify a content. It is essential element of
Web 2.0 for sharing and managing content. Especially UCC (User
Created Content) without proper tagging is just a rubbish file in a
waste land. But tag is annoying for lazy user like me.
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MH's room (21,Male,College student,

Seoul)

He still loves toys and comics. But he
collects toys not for playing with, Instead
of playing with it, he takes photos of it. In
his photos, toys can be animated as live
as a living creature

| don't know why, but | have more
interests about toy now than when | was a
kid. I think because now | can afford to
buy toys that | want. For instance, light
saver of Jedi. Lately I ordered from web
site in USA. It cost $108.

Jang(28,Male,Designer,Seoul)

.forethink.org
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Simple
ginghams are
evolved into
colourful
Madras checks,
while traditional
tartans get a
fresh summer
twist for a
homespun
Americana
feel.

http://www.wgsn.com/members/f?u=%2Fmembers%2Ftrends%2Dinfo%2Ffast%2Dtrack%2Ffeatures%2Fti2006jull2_017120
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T'1l take it!

What's the ultimate in curated consumption? Limiting your
customer's choice to one product a day. Add a pinch of eBay-
style excitement and bargain hunting, and you end up with
Woot! ("one day, one deal") and iBood.

http://www.springwise.com/retail/a_deal_a_day/
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Complex

>

Intricate Glamour
Glamour Complexe

Media
h| Gadgets
Gadgets
de Media

Pro-Tec
Pro-Tech

g

Polished Pebble Modern
Galet Poli Romance
Romance
Practical Clarity R Moderne

Clarte Pratique

Business
Classic
Business
Classique

payeay-1ybr

Serious

5lim Stealth

Smart Simplicity
Simplicité Intelligente

Soft Purity

Purete Douce

Cool Minimalism
Minimalisme Frais

Simple
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fess- impact™

e Trending Is
dangerous

e Responsibility of
Trend Forecasting

— Cassandra’s
foresee

— Racing with end

e forethink.org
S =1 1E_ "y




2 T rue Voice

e Segmentation/Life Stage/Social Class

e Filter out : Can't do that all
— Prioritization for : Focus, Cut Min
— Importance Vs. Opportunity

HTTP://www.forethink.org



The same type of people like different styles

Different types of people like the same styles

Y
\ E’
e

Playful

The same person likes different styles

Complex

paueay-yhr

Simple
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Cordis’s Angioplasty Balloon Market-Opportunity Scores

1. Minimize restenosis (or the
recurrence of a blockage)

2. Minimize the amount of force

the balloan

3. Minimize the amount of damage

guide wire in place

4. Minimize the time it takes to

g, Minimize the time it takes to
complete the procedure

A. Minimlze the time it takes to
maowe the balloon through a winding
yesse|

Segment 1: Interventional I:Irdiuhqish ‘lmpﬁw Satisfaction Opportunity
.5 32 15.8
.3 4.2 12.4
required to cross the lesion with
- | N | =
9.5 75 | 1.5
(dissection) that is inadvertently |
caused to any vessel when putting the |
| i ———
|
[ 0.1 B.4 5.8
place the balloon across the lesion
5.1 10 9.2
a7 B.6 8.3

HTTP://www.forethink.org

Turn Customer Input into

Innovation
By Anthony W. Ulwick

Harvard Business Review Jan 2002
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89 a-common meaning.

e Collect image from published images

e Try to make a common understanding and
concept direction among your team members

soctal vs pm conall

1. Collect image from magazine 2.Focusing,Clustering and 3. Positioned and tagged image by
trimming mutual consent among team
members

HTTP://www.forethink.org
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gful Expeﬁ'i'_nce

Accomplishment
‘- MAKING
Beauty
. N
Creation
Community gy @ v
. N
Enlightenment w % @
Freedom HOW SUCCESSFUL BUSINESSES DELIVER
H R AL Riaa A S
armon . .
—_?\ Meaningful Experience h
Justice )
Oneness A Making Meaning : How Successful
3 Businesses Deliver Meaningful
1
SECemPLion Customer Experiences (Hardcover)
Security | by Steve Diller, Nathan Shedroff, Darrel Rhea
Truth http://www.cheskin.com/
Validation
Wonder
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http://www.amazon.com/exec/obidos/search-handle-url/index=books&field-author-exact=Steve Diller&rank=-relevance%2C%2Bavailability%2C-daterank/102-8921248-8861753
http://www.amazon.com/exec/obidos/search-handle-url/index=books&field-author-exact=Nathan Shedroff&rank=-relevance%2C%2Bavailability%2C-daterank/102-8921248-8861753
http://www.amazon.com/exec/obidos/search-handle-url/index=books&field-author-exact=Darrel Rhea&rank=-relevance%2C%2Bavailability%2C-daterank/102-8921248-8861753
http://www.amazon.com/gp/product/images/0321374096/ref=dp_image_0/102-8921248-8861753?ie=UTF8&n=283155&s=books

b

a Meaniny |

Evaluate Your Concept

i N\
Is it make sense?

.
Can we make it sense? . .
.| Making a Meaning

Timing

Provide Aura of Context ,

Clear Message to Customer ,

HTTP://www.forethink.org



Say they value durability & usability over looks

Very
important
Quite
important ©
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Oh!, she has
a new friend.




LE VOYAGE
DANS LA LUNE

'STAR FILM’
*l eo Mélies Parla*

P — .
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