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&0 X2 ZhE
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Source 1 : JHE2A2], <Humane interface>, 2t712FHA 2003, p. 2

Source 2 : BETI(0FR A0, <User Interface design>, SHHHIZMME ZOIXt=,2003
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Approaches to User Experience Design

ME2 FEHZ] 2O Z M9 AHOIH Z221] e Source : <QIXIAZISts, SEXIAL 2003, p. 470-474

o Z7HUNEOZAQ| OI0|HEAE
MEX0I gt EIAEQ [for B — &7/, OF0/ILEAEN L2t ZE — navigation

v
v NSO HAE 20 TjAYEE - TETIY JAHH S0/ 58, OH0/HEAE AXS
g2 WO S92 ZWHOIIE S215 HEFES! S0 510 0H &/XI40/S

oF HOIX] =00 &

o OIT|X HZIOZ 9| OIO|HEAE
v’ 9/&(semantic) £Z
v B9 ZA DE(spreading activation) : SIMHEDF BOIE+E ZEF T/ 214,
249 2 FEE JNE nodeS2t9 Ol01% #FH&S
v AMFZE DG NEEZY AFEN J/1Z00 HS5E

|II‘II‘I‘IEI'5I'EI'II'CI'I'IEI“E[|
Creator's Objectives: Business, creativa, or ather intemally-derived goals for the site,
saftware, or product.
User/Audience Neads: Externally-derivad qoals for the site, software, or product;
identified through user research, ethnoftechna/psychographics, ete.
Creative Brief: Defines the intended experiential andfor emotional aspects to be
evokad, as well as particular madiums, genres, metaphars, imagery, atc, to be usad,
Choraography: Overall design and structuring of planned sensory elemants (graphic
audio, viden, animation, tactile, etc.) and ervironmants into a unified whole that
supparts the intanded axperiential and'or emational effact.
Mise-an-5cene; As in the theatrical sanse of " aranging the scene"—designing and
arranging specific elamants to avoke expressive qualities, such as mood, style and fealing.
Information Design: In the broad Tuftean sensa, designing the presentation of
information to facilitate undarstanding.

~ Visual/Sensory Design: The treatment of sensory componants (qraphics, audia,
animation, video, efc.) used to stimulate the sanses andfor emations.,

. ‘.-T}fpiﬁed by interactive multimedia

Task-oriented Conception Information-oriented
Creator's Objectives: Business, creative, or other internally-derived goals for the site, ey Creator's Objectives: Business, qeative, or ather intemally-derived goals for the site
software, or product, ' ""E:h"::-”i:l vvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvv LA Y. - software, or product.
User/Audience Neads: Externally-derivad goals for the site, software, or product; - Aty s beaties il 'i1: User/Audience Needs: Extarnally-darived goals for the site, software, or product;
identified through usar research, ethno/techno/psychographics, etc. b | g ~tiit identified through user research, ethnotachnodpsychographics, etc

! ik b, (SrdERE AR .- el abm e i e Sl de bele o N

Functional Spacifications: The detailed descriptions of functionality from the featu re
set that must be included in order to meet user neads and ceator's objectives.

Interaction Design: Development of application flows to facilitate user tasks, defining
how the user interacts with functionality.

Interface Design: Tradifional HC! (human-computer interface)—designing  interface
alamants to facilitate user interaction with functionality.

Information Dasign: In the broad Tuftean serse, designing the presentation of
information to fadlitate undarstanding,

Visual/Sensory Design: Using the visual appearance (the “look™ in " look-and-feal”)

of spacific interfaca elements to aid interaction. Also the usage of audio, mation, or
tactile cuas andfor feedbad: for the same purpose.

Typified by software applications

Portians drawn fram the ariginal "The Elemerts af User Experience” are @ 2000 Jesse James Garret.
The remainder of the diagram is & 2003 Geonge Olsen.

Completion

Contant Requirements: Defining the content required to meet the userfaudienca
reads and the creator's objectives,

Information Architecture: Arranging and structuring the contant being used, to
facilitate intuitive access to tham.

Navigational Design: Designing interfaca alements fo facilitata the usar's movemeant
among the contant (and functionality) baing used.

Information Design: In the broad Tuftean sense, dasigning the presentation of
infarmation to facilitate undarstanding.

Visual/Sensory Design: The visual treatrment of text, graphical page alements and

ravigational components usad o aid comprebension and orientation. Also, the usage
anid freatmant of animated, audio, video, or tactile elements for these purposes,

Typified by hypertext systems

http:fwaw.interactionbydesiqn.com/models!



A2 HEA? - Humane Interface (1)
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Human-Environment Interaction Ethics (and Philosophy)
QIZt-2E o2 AE O o] EH0|A

JISALE), IAHIBHIZUZL),
Hd(28) AF HRUE 82 &

CIEHI0[A

User-centered Interface
&4 =& CIHH0|A

Cultural User Interface
FOIQAE 114 K CIHHIOIA

Humane Community Interface
QI2F &HH| S RIEHI0]A

< QXIS - 2/2F9) 0] Of S S df Ard0) LiPt & A4S =LA
HEJ) 128t HA S 0/ ZJ) EE010] ZFE0IL FHE0IE 229 JIES
+OILI=If Ol 2HE IFE &/2/99 2o 2018,

< N EE(Gestalt) % . & 2/2r9 M0 +FIIRE G799
LAl LIEOFY &/2/319 B r i #) -SHE PR F)E
sAI0t= 889 &2/8/E (Mills FEE 8 X2 F)

< QUXIB8Y : OI219 J/HES0 Ligr ST 85595 0= GZCZA,

o428 engineering psychology)9] Bt 20F&/

| HIZZf A (Intangible)?! & ArEXtF QIHHI0|A =&

OIE{HI0|A 2R 12t0] & 4 §f
| A2

o 0IX|&%(cognitive engineering/cognetics),
CIXIA S/ HFEE 2ldlZf(cognitive/gestalt
psychology) ,HCI (human-computer interaction)
Sl K R g

v OIZ10] 01 & ZE0Fd J/HF 018
HEO0IEAIE & 0/0f0H0F &

v 01710 HIEFCF HRF Ol= X2 FIZA/F/d
PIZI0] &5 [1272F PIHIH0/A

v' Human cognition : S/&/F9/4, FI40, =4,
7

v OI[EeOf HE (0171 df A\[AEHO & OXE=
P8 : GOMS 28 Mental 2&, 229/
JHI 7Y

v’ Cognitive interface principles
v' Visual design principles

Source 1 : JHE2A2], <Humane interface>, 2t712FHA, 2003, p. 8, 15

Source 2 : <QIX|&l2[2>, SfX|AL, 2003, p. 21, 462, 467-478

Source 3 : &R0 A0}, <User Interface design>, SFHHIZMMIE Z9|Xt=E,2003
Source 4: SFAMIHIBRUEARS, http://100.naver.com/100.php2id=189753&cid=AD1073625593215&adflag=1
Source 5 : LIOJ& C. tl, <OFR RO XA ™Y o2[ef>, 2B 2001, p.96-97,103
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FNE HBH? - Humane Interface (2) : Human cognition — Q&)/29|A, FO|ATH, &

= 9|4 (cognitive conscious/empirical conscious) €2 F24 (cognitive unconscious/empirical unconscious)
v ZW0l= 4 G50 X2 EUHC E4 (FELAF OHIE ZX(0= XS SIS0 Z&)

v 90| Z 7|9/ Y0I0IE Y - s S A
v O/I X4 CJOIA/ Of OJAIX X7 I L= CFAF - —Jl-tl):clf(fOCUS//f g/(/tf %’gﬂf’f
OIX| & ZOMAI0) Liet O/ A& &2 Ef= A& FL I Q0] RO/ TF O/ E
- UIA0] AF2UFE(QIAIDE 2OIAI9] 24, Ul LIXIQI0N THSt AT} MTE(QJ4) AEO—A) LI 2= Sx
] — - O10f £X1 2U1 IZE 00 AfE 0k
e

= 29| TH(Locus of Attention)
v AEO TO0IZD GI4E OFd QIS I O/ & OF L= HFEHOF M2 =0/ S0/ MO A2, §& 2 0f0/LI0
v X0 If2f H LA FE (H 2EE X+= X2 X0 P VIS8
v HEY (F9L T LF OILF Fol SO &S, 0/2/2F AHEE B2 CIHEI0/A ZX OIECl EAHE 0/ &)
v i TR HI/YCF 0[50 HIIWA 10£ JF& (H=E2 IS
v /E EX £ 480 EF0HE £9 AE [IE ZOF M2I0P] O & (0f) 541 Al Z0E, Of=Af
v 279 &2 IEXIY dIZE FOYLAE AE HO0IL2UN Ol X (ZF2)

|
rEs

v 9JA/0) BH=0] BOYAOZ BIgkE] = X

v MEI A1BI0] BOISAE £ S0/ 01FYE (B0~ 248 50/ 2 &2 880/ 158 83 =8 H2)
v SHOZ QIgt BX| M2 28/ SOt &f

v QB0 HPE PIEFOZ O1F Z7 U5 UE

e Source 1:IHE2A2], <Humane interface>, Pt712FHA, 2003, p. 13-41
e Source 2 : HEB(OF2A2I0, <User Interface design>, SPHHIZSMMIE Z9Xt=,2003

14 page Breaking Business Boundaries m iti




2XE HBHAI? - Humane Interface (3) : Human cognition - mode

SIHHIOIA I HIAX O HBAH Br=Z20t= LI ek BEJF BIESHE. LB O = CIHHO|A &9 HEO| JiQt AtE [o|dS

HiH | |2t

= JIAH(Gesture) [ LOCH
vV HY XY OF mHr/= 950 HLX0| S

ex) IDY EIHEIE EOIE: O =XE RIFOHKIE R0 Tk 52 MAXIL &

= HZ(Chunking) [ U'M

v 259 S52 SEI0M OILIC A E BIEE X
v 21X/ JHEH OF0IBEE HE/° 1A HAE S0t 0ILfC) 858 He/E + S 0= X

ex) 21011 IDRIE > HIZHR &8 > 212 AN HE &35 @ Locked
v 90|, AIZE & LR EE0) Qo) BE THs
v HE Y2 50| AYE GLFHOE HIH SEY # US O Unlocked
= 25 (Mode) () Locked
v OIE(H0/4.9) STAENIF LSS 9| 2THIF OFH B2 @ Unlocked

v QIEJIHIOI A JF OFLICl A0 LAOK A2 B9 STEEHO) e A=) BIS

v BIEL] A2 B0 9o JISE L= 9o 255 X0/ OfLI2f AIEAF £ 80 IidF 52 = [/E PEZ ZOIS0E + 28
vV DEJf SO0IE+5 AL 250 0Id 9 B0l 5 PFE 8X/0I= PIR/A CHHEA| 2 E8& + S
v B0t Z0] 20/ PE ZHE &9 + JE

ex) 12U M=(FM/AM) HE

e Source 1:IHE2A2], <Humane interface>, Ct7121HA, 2003, p. 43-92
e Source 2 : HEDOF2A2|0), <User Interface design>, SFHHIESMIE Z9Xt=,2003
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NE HBAHI? - Humane Interface (3) : Human cognition — mode (Naver case)

HI0IHO] 220 ‘R /D ‘HOIZ MII'BHs mode™ HEO| ZIHEL. M 201 U= ZLE BAIOH], ME0H HES We
213t2 NS00I BAIR. 12 modeS F=O0D| U0t =0 HOIXI %S, 2 L1 HO 2 LI D5 0FLI0 2 2Holl B0
UL

= node JIES T2I0H] U

F ¥Mivagi2] AlHAEZ+""+ - Microsoft Internet Explorer
upziEy ME(E) 2Ny SHFIN(A) ATy EsEH)

w52 - = - @[ A @z GErzy ooy B B- S - 20
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=10l x|
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= The Happy F..
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ST=UI el httpiféblag.naver.camfemivagif 100000898187

EHFH  ZES M0 B =ME S S HEELE

@7l A DEHPE
*EH0[TH 2~k

= 797 (5)

El BB (54) « ssagaryTadel B2 M= 23 4+ W EE2O B2
E #rrhivagiel MHlatds D . B a2l
R 5 = g~ DS EEE..
C oonmo - Eofie) HE0| ., RN e 4
- e _ < £ i ETHH| S » 2004/01/29 23:58
E
E

[ )
200449 o1& 29 post - gtyd293de| 2
L5 = . .
20024 128! 5 post - QA HED) META] E o] BEOh] S0 | v hivani2l Ml s Z004/01/29 22144
20034 N3 1 po=st Ot HICH
2':":'3'.__:' DE'?EJ 2 post = T ==
2= Ol E{ Ll
o0nF 07E 2 post €] R ELEE
20034 0EE 25 post
| e
HIAE= v TOPE -
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« MEHF] MBH 0| S,

=333

L A0S ZPAME 3 Yhliyagi2] AHEE S+ - Microsoft Internet Explarer

. EHEED orz(Ey  EE(E) HAG SAFEINA AT ESERH
CHeZISEAH o More =

52 .= - @@ A Qe ez foon F DS = - HO

- soularchite., = Z (00 |&] http://blog, naver, comyumivan dos

= The Happy P..
- gsagary7ade| 823
« Wi A2 &2

- E0fEE AF0| E.

= ssagaryTegel 223 il OTOT 2T + L 220 =7
« HIEd 2] & 42

- B0 HE0] F.

4 U 2200 =7

2004/01/29 22:44

|'=."“»'~r|§r -I soularchitec

DIREZET] (3)

http:/fblog.naver.comfymiyaqgi/100000637526 DIXE=E]] (3 SI[Z7T=] | 24 (24 72t (734 el | | =
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- JIEsFU3CtpYe| = 4 Hast B2 _
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2XE HBAI? - Humane Interface (3) : Human cognition — mode (hitel case

Ui

Q|210] 2210 ‘JQHEH)|(n)et ‘E=HEHET|() 2t mode™ HEO| £IHE. ModeZE :'EGDI Ot ‘+9F - HA
2OIYOLF HE 0]2F8t. Naverfild 2201 Y= M2 BAIQF AMEiSt HE BA| CIEHHIO|AJ SIS, EBF naverllM
20t U=E node EE T &1 /US — | .

IE) BEE E2AW SARAG EXD ESZH) [ & |
52 - @I f§|@m GEEA®7 @OOn BB S B3

e >= <
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25 26 27 23 29 30 g |
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— 25 26 27 25 29 30 3 A S y 2004, 01 »
ZE | O | 2 | MW= é S M T W T F ¢
252 EHES FIRIEIIS.. B CFEH i 2 |
. - E A = 4 5 6 7 8 91
2004-01-27 23:24 © IMEZ © FH0 IEEEEE =l ] AL A
TI=E 18 19 20 21 22 23 2
| | | |ﬂ 2IE{ SN v T O 25 26 27 25 29 30
2 HM
XS 1§ PMCLEO 7150 AIZEIS ZHA SES :PMC 1= =4 ;II
E3M x4 : hitp!//prc, hitel, net/trackback/ping, php/53929 | 5o PO cMLEER
L PMCH £(2) SH [HEH St #7)
_ PMC 2227 %7
8 Ut 2004-01-27 23124 THEZ ZH0
7= PMC
1 2= a7t gaL,
| S o
HEE IR EEE 4
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FNE HBH? - Humane Interface (3) : Human cognition — mode (cyworld case)

Cyworld 2E

< AMOIEE MEE HOIZE - Microsoft Internet Explorer

obey HEE) 208 SHFEVIE) BRI ESEH

A€ E il

CHE -2 - D [F 4| Qe @A @oon 3| BD-S= -2 0

a0} I@ http /ey war |d, nate, com/comman /main,asp

S A ER [Euner] & Husr| (x|22omR

SHHH an od SET
|Human Experience Desi =]

HEELD

IEEEE R T

2 ohd sl

Hurnan Experience Design
Research Group F{YH

| | =2

B ZH 22| (4684)

HED Maotices

FhH A=
SE AN ZT

Mews & Columns @

[BEHED E=T=

SLHA R (TS

club BBS
Sapihm

HAIZE 2] ZAEA AT [x51018)]

RS T ol A A ZR T
2 ItEM B2 HE FHH JtEHZ

SR HIZ7
http: £ mm.intizen. com/media/index aspfuid=dudududasfolder =9

aE EH oul .. OISR, 3aa ) i (EEC]

v OLIZ=:[1]

FEH ALY v OILIE 222 0]

EEEEEEEEE EEEI B Y

[ & [ 2B 4

o

Bl ¢ & 01,29 02:02 TEL
0= 20 EL
L TT01,29 20023 DEL
L TT01,29 20023 DEL
“““““““ | — o N o|X| = QXN oo
1S 2H2  mode= HA
......................................................................................................... T 1
ZRHE : '-;J&1' o '-;Ja" T '-J—Jx1' o] '-;'Ja1'
i} b 4 WL i
W Mo -_TJ);I. 'I-I-,:c-_L B o
P e P T T T U
e - -
Ay L ity
Where am |7 A T <at 0 SO cut g S
1 1 1

o TS TI1A : ZHOL IS 2 ZHEHOPH HZI0HOF &
v 249 JI5E ZS000¢ S T Z T2 JI5(018 50/ AMET/S)S
138 2801
v ELIE J|52 W 0K 7ML
OIEIHO/AE 2

20t FHISE 117 G40

v X2 T A2 Y2 eIot Zare
v [FHE) L} [ELH) 2 BT IS

QI SHO} A OHOF
=L T O[3

o MEZ HI3HAl : node Y ME
v 209 JI5E Zdf B OH 19 nodeZ Z&0H0F OFEF S2/590/ S

2O O/AX{O/
L L '— | 13T

v 2049 JI52 300 HiorE £ JI5 9. T8J] 20 S =
ZROIAT= Ot

L [T

o ME M4&A : HJIAAQ 2 E EHIJOtCL.
v 21 V159 LIE0] RIiE X 19 CIHEO/AHE AL E
HE01f,
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FXE HBAI? - Humane Interface (3) : Human cognition — mode (new style)

Pet Market AHHIE H1l OIS MEH FAME

4%

30
110
»Y
|0
HL
>t
0z
0

-3 Pet Market blueprint application - Microsoft Internet Explorer - 10| x|

o —
DE BEE 270 SHENE EXD ESTH) | ® I._'ch:l *HET" O] ]]:"O|ﬁ ]IHE:II:I'%IE mOde
2 . = - @2 4| Qe @EAF @oon BB S = - H 435 A OIQ
= 4003 [&] hn = = T AN
Fasy p:ffexamples, macromedia, com/petmarketAlashstore, himl | OIS

home about us legal notices affiliate program

v HE(TEE Hk)S MELOLE FHOIS T
HIO/E(BF LIS, FOF BLTH AMELEIOf

o . e i, U= ZS EZ0H & + US

American Cocker Spaniel = T AMCIT

- | FE] search | ' go | v O/EE MO/'OE gAHD-/LWZJﬂ]/ISWM f

Charming and affectionate, this
gentle, silky-coated companion is

: equglly at I;:lme as pet or " _IE O SE A o0/ 77,0/
gundog, and is an inseparable R o
friend of children. Cockers are Bleart Bl subotr so.00 mode 7 /(/ s E M= A

train, and do well
! with other [lhimals. Moderately

active, a srjll yard is fine.
American Cocker Spaniel B

Item
B Female
m Female |

Aty AU@T 5?;‘%: Keep your pet healthy!
15 EEEU.D{I Try our special formula of

A

et L b i

2§ Pet Market blueprint application - Microsoft Internet Explorer -0 x|
MYE HRE LA SAHRNE D TEH E
g2 - - 3] = EH# - - =
GEHE .2 . D A QEN E=SHE JooON B B S = .20
pet from th 40 |@ http://examples, macromedia, com/petmarket/flashstore, html j s |9:E‘ »
home about us legal notices affiliate program
................ CIwnth y = E history Em
A bright fish of varying colors, B
from yellow to black to blue and ’—
bands of white. It is an ideal k E sl “
arter fish _and can erow to 3.5 ¢ ltems: 0
4 E ol \L.'.g:ﬂ Subtatal: $0.00
swimming action has [llined it e
the name Clown Fish
Item Qty Available Price e Keep vour pet healthy! ,..-;.."E
B Large Female 2 525.00 1 T P yaur pe T 3: .
W Large Male z 525.00 ry Gur;pema.l E:Jrlmq ao
W Medium Female 9 $15.00 petlfoo 5, avalanie in
m Medium Male 7 $15.00 _| & assorted sizes and flavors.
Choo: abowi -
S R REE 7
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FNE HBH? - Humane Interface (4) : Seven Stages of Human Action

M &S HOL O BME 2| A0 AES0| HASE &

= Context

0z
L0
0

Il

0t0F & (by Donald Norman)

v 2 B 07, EE00F & 20/ FAPf7

v O/ MM B Y FHYS

- SHQIO| EJHX| £H: MM (Execution), BIHEvaluation)

v & A
v E Lol SH 58 37 =2/

&<

&l i (Execution) Sl 2| o] H|

X|Zto| 5| A & J(Evaluation)

e Source : HHT(0F2A 20, <User Interface design>, StHHEIMIH Z2lXt=,2003
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Design Checklist

- o
o MZ%t £~ QST

10

017+ Q] 7LHH| PHI 22 UL DAL QIEHOIA CIXH

10

310l B4

1%& ................................................................ > O_ll_'l_E-l 7|%O|7|‘%8|_|'7|-? (%Xo-l 7|%)

1o
H
]
N
0|r
[0

27| #2712 (H E 2lolotR)

3 sofo Ao | . 17158 s¥shE AN S o5 $ UETI?
- (ZRE 2, 715 Y)
4. A SH|o| AIGH b » 172 AN =2 &S| | 2712 (|:|.|§ godEH,jé!?:f)
5. M|AFS| AFER K| ZF b » ETAFAENE O|l5H S| 4| 2712 (E|ﬁ%ﬂ1|0| HEAI
6 lel-ol 6HA-| ................................................................ > Elﬁ%E-HOIO-” L’I'El'lill- gE% OIEH 8|'7| ¢|‘i—7|'7
ﬁl _ (REIHY, 03], 4 &)
7 gijllgl _L—Cl_;ljl_ ................................................................ > _C|>_| j_l_)él_gl 7E:IJ_—"|'7|' EI’% |:I_|.7:||E E@gl_%r__” %‘E—én_l'jl'?

e Source : HHT(0F2A 20, <User Interface design>, StHHEIMIH Z2lXt=,2003
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2HE HBAI? - Humane Interface (5) : principles

Cognitive Interface Principles

 Visibility of system status
* Match between real world and design

e Support internal locus of control : AiEXP} QIAMCE £OATHE HEOIEH ‘SO 1 =

. Re C O g n I t I O n Ove r re C a. | | A AMIIES NS MOIZE - Microsoft Internet Explorer =1o] =l
orzip) EEE) 22V SHFENE BT EEE(H) i
. . : GHZ -5 - Q[ A QM @EAxY @Ol B BD- S - 25
. O bJ eCt_ O r I e n ted d eS I g n Z4-(0) |@ http://club, cywarld, nate, com/main2/index:, htm

® VIS I bl | Ity & Affo rdance et bk oz1 @z q};g;jE; DI @uzen HEzW| @K
° ' . . " it ige 2y
= vlsir}al w5kl Al
e Sequential Arrangement - o

FIHE HEA EHO
JdelojUznH= 2
53] g

E0tSE mEatd 0| R

ELEE

0|2 ofoj2

27|42 BIEN Bof0

SEREINE LY

255 4

LOIS R §E5}D Mol X
21E|

e Easy of Operation and Study

dapti f Chunki
Adaptive of Chunking — o
e Relation of Nodes s mee
= 7} ghoir| AIZ~ - EEEREER Bt @
2248 e i @ - Dl bt 712t Rt
a6a7 |G I3 . LU MR IS G Mol|ic 4 9667 | GHI3H.. S
Mo E = =4 - T LRiTH2 ors= == ol 2= o
IT=IED
@ [ @[ @ oEd 7 _ - %

TEIH 2P| ALt OHIL] &/Z A Z

O/ FA X = 0/

e & /9 Z 0/S0F] LI} SZ Pt IHAGE S
. . . = 72 B0 YAYEE Y20t 2204 = US

Visual Design Principles oo CELAS

e Composition — Balance

e Composition — Visual Weight

o Composition — Visual Contrast

o Composition — Gestalt

e Com oosit?on — Economy & Simp|i§?i.ty X J19 HE 882 7+ 2709 FFTE X0/ FXEF )
* Composition — Regularity & Repetition Z0 M} UL INLE BTN D13 SHE 7 US

e Composition — Alignment

e Composition — White Space v IR Qli= K13 - X Q= CHIIHO| ZHO

e Visual Hierarchy

e Read Order e Source 1 : Albert N. Badre, <@9| JHI= AHEA0| ZFSTE>, L0jE NIEAHOIM A2I0F 2002, p. 42-43

e Source 2 : HERIOF2 2|0, <User Interface design>, SPHHIZSMIE ZOXt=,2003
e Source 3 : AYY, <Analysis report> SKT-WITS project delivery, 2003
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FAE HBAHI? - Humane community interface

CIEHMIO[A Of0, RIEHO|A =& &Z0

O[O Ml HHEH= OHOF & A2

2 IIEE A0l CHRF & (context) &

et 018 M=X2=2 X|A0H0F & CIHMHI0] A

—10 = o

Human-Environment Interaction
OI7t- 242 AT X!

Ethics (and Philosophy)
o] 2IEH 0|2

ISAIAE), OAHSHIZUZL),
#l(28) A1F ARUE 82 X

SIEH0[A

User-centered Interface
S =a CIHH0|A

Cultural User Interface
FOIRQAE 1148 X 2IHHIO|A

Humane Community Interface
0I2F 2| S RIHHI0|A

> ARlelgl2(social psychology) : Af/% H=0) 22! 0fFf F&'E FH0I= 572
AFSIAI2/810 dEHE QLOL0IE, AIEE0/ HE FSE £ BH= 2 ol
A9 Z019 HOXE” CI7H0 AfI/E EE LI AfP/F PIPHo OfE S/

% OIHI0IQ] KIZIZI0I2H: JXI HE AER : /OIS EYUH FAEIAY NEIH=

71

OIHI0IE ESUZ! 37X HELLE ARLIE, ARLIE 2/ ARLIEE ] 20 QI

SAELE MEJrO) 2 FEF Ot ArE 0IH)0/8) S 5= HE0ILT JrE Z P2PALOIE L&
JXE 0/=7] Hot 202 2 20/ OIL/E FFLIES <X22 SX>0/95.

AEASE AAIC E215 ZEVILF R0 2215 AL HoF HefS) SX =2 0/H0/0] =0/
SAEF OIHI0] AR LIEINAL JH2I218] J12) Q0 212 20/2/= JIE 25 + [P 0/
JXI= LIE SIIOIEIN £ + Si= 5521 FEF0] £/ 010/ 0160/ M A2 72/
SAIOIEE EIS0] 5 L4 HUSE 28 LIFE 35

AN 2 X—IOl.E 3\-IOI

o PIEZRO| 2128 (humanistic psychology),
At@] & 2]8f(social psychology) &1+ &% BIH

v ZHE PIHI0/IA = P79 O/ §HE SZ01/
ABIPUf =552 IO S A9 =
UEIF?

v 807t FEFHON HAHFE A BN Forof £
FEHON & EY A IEHE + Q= CIHE0[A =
PRI Jfldf 421, 2/ S5 2/Y
AT DS APt EF0f 2 =D

v U JIFE - ZIZE (intimacy), MElE

X ARUE 8- ORI J|19E Q9

a. PIHHEN WZE SEHALENT & X - ARLIE &2 A& 2/

OIEIEIA0) T)E=S
b, OIS I 8 Y=Z [ITf0 & 2 - Bl Ao} Kb Z4Ad
HHerEE 258

WPIGHE 0/& ZEE HZE X - ££29 S| B+5&
HRELIE] Z819 0] 2 O1HEE 21 - 80/208/%, XL &K
&59 HXZ Z20) B

e. HARLIEINE AHFLIEIN ¥E WEEEE0 U : HEF
usability$f sociability E HAE X

L O

e Source 1 : 0I&, <cyworld user experience design>, HED 28 MOILXt=z, 2002
e Source 2: FAMIHIBHINAEE, hitp:/100.naver.com/100.php?id=84788&cid=AD1074154309772&adflag=1

e Source 3 : MEF, <[2|¥ HARUEI] 222! ARUE], 20 ES0EX| &1 JEXI0 ES0tt>,
http://korea.internet.com/channel/content.asp?kid=10&nid=25077 &cid=441
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mfel f=)

2XE HBAIZ - Humane community interface :

HRUE] 2H Al 21210l HEH S1E SFAAH = A2IIE MOIE +F A0|2 i HA0IH 2E0td =382z Q1719
KIOHIE BXL0IE = UL E = g4 WE 2 }E S &= A0| HHEAY

oI/ o TIAITHOIOH OJIA B3 2T} 0500 CHot 272
= o [}= JJRO| ZXT} TJ} 12|10 AAS L= KISAIT IEEA THAIZE
RS FT ue 2 iR, AlBI9H A ATOIE, K17 AEN|
® rape =

Xke1o] S0ILE SHIQ| EME AIMOZ Pt ALZ0|LE
ASOZRH U A2 87 0] YYS 201

T AZIMOICHOIXIS] 20l [HS S-S HE). LAT0[D A%
29| ZQA

0=
™
12
A0
»

% QIEF9| 2|8 (humanistic psychology) : 2/2F9/
A 29YX[2f AOIEZ0) LhF 55 & L0l= &2/2/9 o 208 ' —e

15
1|0
» 0

O 2, A

= ) =

[0

T IE, Y, $Al, ¥E, MA

/ /

079 A28 A.H.OIE 2= S HE (hierarchy of needs)E
HICFOFGY PIZFE XfA9 MEtdf =0l 2SS X/H ZfJ/C/TE E0t0f
I/é/é'_D I/'IX‘/OE E_Qf/(/é/ _,4 ﬁ/ﬂﬂ _,755/'0'/019 = O/]/gh’E_O/ —J B XA

oL == MO =5, o= =

HE2 T S5H= He/

T= OIZIYH= M. OFX]. ALZE THOFAIS] E2 X A= MXIEOf

L. OL_ ‘L 'L =L o= T L L L 7L

25 91O, 0] 8752 YF0 HEX EHE 0/20/ L2 9
27} /P [ 52 SO 875 SNOLY Etd B 0/

A = =
&0/ 2IZF9A2/EY JIXE 0/F e Source 1: LIOI® C. I, <OFREIO| XAI0f% Al2jsts, ZIAL 2001, p.112-114
e Source 2: FAMHEHIAFN, hitp://100.naver.com/100.php?id=725632&cid=AD1074154309772&adflag=1
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D2 01710] FIICHHIHZ HAOHG 2H THHIOH Mot

10O
17T
AL ZH THHIO] A0 IS S SA0| XIY0Hs S 2 UONOF B

st TEE FIH0HOF OHH,

=y 54 KO ®™

C
o

(=

330t X9
SHCIXI0IE M XI0H<

A‘\A

ST7M=ME A U=
HRUE JIsih &3 A%

0IF {Tt QIHMHIOIA X &R

XHAIO| &I0Hs SE0IA
USOAL AN 29 4 XIA1/0101/2 7 |8)/E /2

37 MZOZ AXE 4B 0l &/X1e10)
UEE OIHHI0]A = X 52 Yot M=
X|4EHH = LelAD B8 S8 ﬁ*';;ﬁfa; ﬁi.m OFS LS/ Z 0t/ A/ U/ HA
OIE{HIOA THH| - =" IE SN /R8I0 D5 ao ey o= A0 OIS ders E=er
gqs ot 2 gz ARUE gEsgoR | J 2R M2t UF UE
I|_-|§|M£-|I HHEE HE'IJC_)L ]EJ_I_J /| PO| QI =AIO O I O Al K710| =012t
S B . mEoomon | IEITOEERT o on oo e
TS Ol oig2 & T T o oE2) K| QI9t QIEIH0IA o= TS T T
OIEE XY LQ PIHHIO|A X|&E ER mo L O
AIOIE TR A
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FANE HEBHI? — Cultural User Interface : overview

o

HH0IA JI2 0[0H, 22 010, HFLIEI 2/EHHOIA 0[0H CH0 BtEA| 1R2] 29 0[0H0t0d QIEHIO0IATL 01 XY 4
ATE OHOF OHH QI2F, AL, SAHHl k2t QIEHIOIA CIXFQ! CHAROl HX HrATt O|0| Of0HTF ZEIRICHE NS EF0H F0{0F &

Human-Environment Interaction Ethics (and Philosophy) o [|OfSI FOIM HAE()| XYO| J|IE QAEI]
QIZt-2E 22 Ol =ol 2IEH0|A SIEHON SISk
S SO
JIS(AIAE), DIEHIZLA), o HEIXMQI A Q0T 0|80tz YA, &, At WHd
Hd(@8) AF HRUE 82 & =S0| =
o A
e o SUBHSOIHNIME A2t HICHON T2t B1ot

v = ZAO0IENE] 0l Jt Ot

User-centered Interface
S =a CIHH0|A

Cultural User Interface e HIBXt GVU WWW Ar2X}
= A R ﬂHmf'O'ﬁ M2 (http://www.gvu.gatech.edu/user_su
H C ity Int o o O
oot 2 = IO rveys/survy-1997-10/)& S0l éOJCIH = of

O Ewmes |
HK

% BO HA BO| : “FR0K= Y LS BH “EHHEOZ - o DE T
HEE ALd HE T OIS

< 'B9 UMl 2 . & FsU0l Z0/= E85F 0/ F5HE
[/E ESHS HAEAA T 5 2420 HEA Z9/F 0/ oF

59 £8 FS0U) EUTE LE 159 Xdf 4/ JI52! - e " T
A5 &5 A, A0 HE 2IEE, VX, &8 59 &ENZE R
7 &E

"LIE Lol Z31ot A EXE2 A d¥E & IFRIoH0F O/= 0l
AT EQAI ¢§ 149 XEIE %Il%l' 2 Ol _ HIEH W% e Source 1 : H&ROF2A2I0, <User Interface design>, SFHHIEMIE Z9Xt=,2003
e Source 2 : Albert N. Badre, <#9| JtXl= At2d0| 2EBH>, MMz HIFAH0[M A2I0t 2002, p. XV, 219-232
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H0[A CIXII0[E X

Adherence to the |

Nonverbal Commun

= Y
) O
W -
N )
Q) (0]
Q L),
D @)
-
@)
l®) @)
: ﬂ
— m
(D 3

f

Understanding of Infc

HAXq Kt =

=

- 3E, 0012/

=/

_E_Q — /1 /1 O ) O -
I 2 291 £, M0tz U0 242 0lE0ls 238 QAE X
JYE E0ll LXICIE HAO=E AFE
@ south Korea
@® USA
Conception of Na Subjugation Harmony
Temporal Percep Past Future
Relationship with H Individualism Collectivism
Authority Concep Hierarchical Equal
Neutral Emotional

Low Context High Context

Universalism Particularism

Verbal Kinesics, Gestures
Concrete Abstract
Representation Representation

e Source 1 : 2Ol

OF BTHLA 1

[RlE=, A%

A et HIIY, HOIX| e
| QAES CIXIRI0N Tekvt [+ HIAES

—

69| =8 EMAMOI BE=
XS0l SH= 9 AFOIE O] CIXOI0| LQTH 29t QA=
vLA I LRI EHe & HSN QAO| OIFEIMK|A HIZ.

2AF2 SEHN0 28 QA4S MZ0t, AkSXtet &t
FoIRAE gd, &H, N2t ZAre HIIE . Z0] AR A
AHUHM ULE WsE, AHAXHpower-distance) 2HH|9}
=2dd 9l (uncertainty avoidance)?t Z0] H0IX| =
QAE0 UZ

X9 &2 24
Y5 A
==
ALZIE B HIIE
BOIT Y= I BN B0

MO0IE L&

(0F2ALI0h, <User Interface design>, StHHUIESMIH Z2Xt=,2003
e Source 2 : Albert N. Badre, <&89| JtX|= AHEd0] ZEC>, M= OIFAHI01 20k 2002, p. 219-232
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— X%y »2 94

o,
OHT
El
rEs
l>

o=

o Xt2IO =0l 0S0t= S22l MAHIS A= S0
MO E 1RPH EJU ASE X0 W LK 0I5
&

of CIXFRI0N &H=HOHOF &

v UFE 0/ HFG X H S EE =01t S =

. 2N HHO AES DU
AOEH| 71200k 2 M2 ALK
0|2 B

v 48 FIE
- )7 - 4B FIET} Yt AT 4Z9 EEOZ FE

=ofol ME0A T FARH 4= T/

v &
- OIE2)0F H=EX — 2 TIAHIIL T[4 @
- /=5 A - JIAt LY R G GE

v 523
- 0/ - ASHO SE0] Z010f
R ZN T/ )2 YA B T F
- OIEH2I0F — FAILIES AR F20/ 2 2Lt
BEHOIOf(H0) HES BT 2 4ZE SIS,
0IEH2I0F S2101 812 J0IEDY HBS E0/7
B0IZ O WES 4 5 US

- FEY B2 FI S54F - £ LS00/ £ FUE

v Markers

a o
==
Ot X

2 BMEL} EPIEO HAT

s 2 8YHT & =CfPI00A 48 FIEZLS

ABYS IS0 20/ LIEEL

- 2B MOIENAS 48 FIE IS

- 2B MOIEOINS A8 THE AFE

- HELIHOI AOIENAIS T FHE AE
- 2A9 T8 9= Y

. BXg AT 28 B

- QX500 HED)

- AU B

- YAE K Zilt H+E ZHOIE &Y

- 17 £34/2f

e Source : Albert N. Badre, <#89| JtXl= AEd0| Z2EBt>, T HIFAH 0 D210t 2002, p. 219-232
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— OI0IE2/a8/18/R18=

o 0F0|2/A180] JE0t= diet a0l Cigt 01X 0
2= 0t X0 S

v 2UIE HEEO!
- /= - Ol S+400 EC) AIE0IE P&
oIzl ; LIE Z20l FHEES
- U= 01919 = et - BAE 200 2=
B8 5

v Makers
- L& 00/1=

A

2 7

- %S

- XG99 4E, L7, 08 &5, 54, X/F
- OIS ZIS/01 LHOLH A0t 4

A/ jgj

- A |

. 12/9 8%
g1
- AtE9 9

. Zd% Y

- LA

. 90/ A8, HE 801, 0]

— AIH 4419 HIIE

e HY FE019| =), XIGH A9 &4dE IF0H0F &

v AL BB - AT, A2 FAL H0/EH 32
S gg2 1102 OIEB0IANY S22
L )7 — £ H PIZOZ HT AL
L B2 QB T 1£7F [HAH ST AE
. 0/H 29— OIEE 10005 7))

v’ Markers
- S A/2f
- &Y
- S HA X FH HE
- ALA] S HE 439 A&
- YL FoiE 48 s
g5
- REHO
- Moo
- =k
F&
- &0/ 2/
- L4 =Af(collating sequence) E& A4 =Af
- EAE

e Source : Albert N. Badre, <#89| JtXl= AEd0| Z2EBt>, T HIFAH 0 D210t 2002, p. 219-232
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: 618 =8t

— HOIX| &= JIXI2 2o =

v 20X F= Z91F JIAH

NOIF9 [ff &HHZES (collective action)
AI219] X/Zf(time perception)

A& (procedural) L 2791% (declarative)
HE & (temininity) Lf E&& (masculinity)
&5 FAfpower-distance)

=548 D/ll(uncertainty avoidance)
/79X (universalistic) Lff

E3379 & (particularistic)
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e Source : Albert N. Badre, <#89| JtXl= AEd0| Z2EBt>, T HIFAH 0 D210t 2002, p. 219-232
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BAES HEHI? — User-centered Interface : 219 &

ArEXF QIEMH01A CIXI19] J[2 Aol HA A8 9 A needs IS} 12/ AOIE =2 FOIE 230l 0| K0HH 2l A X
230K 1 ZIE EUE ALRIQ DX, QIR 24 XS BT | 2389t 03200 AT AHO0I S0IH= Z0IH, HS SR
A2 BIE0XRIZ Ol AY. 2l O JIH0 2= 212 Q1 &0 = 2IHME0[A TXIRl(designing for context)t
NEXtH BRI H= QIHHO0IA TIXIRl(designing for the user experience) = EtES OO0k &
Human-Environment Interaction Ethics (and Philosophy) * Contextual interface deSign : 50 8 dde LA
OIZ B AQELZ [|X}O! 27| QIE{HI0IA v B BIE% ZE - Af0/E BIF A/ 20 SA/8f
SIS, DL S2/X(A4)0/ CIXIRAIZHOI B2
22/(28) 9% HRLIE 2 v AEX BE : A ZH, LI A
OIE|HI0] A v 0] JZ0I= LIS (content)C = ZE : Af0/E EfE/

v HALOIE BE : LIEIA0IA, Af0IE A& Z2f 20/
ALOIE E80) #EF AIEXS PIHE0/A
v' EIH0[X] & : 2 BIO/X/S] LIARIS H<f

User-centered Interface
S =a CIHH0|A

Cultural User Interface
FOIQAE 1148 X CIHHIO|A

Humane Community Interface
2t 2H S& 2HHO0IS e User experience design

_ v LT} MBS HS HEI0/= Bt HEI0/E) +Z00
kx| [ IO

- S0/ I E BFE +30FRLf?

> CIHHIO|A OXIRI2 = JIANM HE SHAH|? - S B+ E §FEOF WEJf2
- B2 2% JIEOA L2 BE 2 A0f2
- HE0/ #3040t 2 &2 E Z0FF CIHBI0/A LIAFRPIE FiXi OF ] - MIE L= OFEHEJf2
j/ =0 5 f’g 5;%”/ OI= LA /3/15 _g// &0/ %f—f" P L BIS0/ T TOIQ0] B=TF?
- JIE& [ HAUML Toolkit’S] B B )= —~ A
UIE0LGA = CHe - T2 4A9 X Bl HA(LH AE B4 - PHOLRLE A 3O 817 78015
HA)oj Z2/00f Bf

e Source 1 : Albert N. Badre, <#9| JtX|= AEd0| Z2EB>, I HISAH0M D210t 2002, p. 10-12, 14-18, 28
e Source 2 : MZE2AZl, <Humane interface>, 2t 1254, 2003, p.6
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o \IEX} AKX

vV A E9F ZAL FGI PIHR, EFA/

v HU0IE BH 8T
v JI5 BN &F
v AT B BN HA

- HE AEX T 9/F BE S SUIL, HL T A/

v' & PIEI0/A JF0IE 2o UL &S

XAILHER 2 Al K88 A9

- O/LJAT OfF 21 0t EAL0IES AIEE ZPF?
- O/ SXOZ A0/EE AIEE XPUf?

- FILAIOIES AEE! ZPUKHTAIEA)?

- O/EJ) AfOIE AfEE X2

0/ HA
th’_'—l-’;

A0 it AfEAF NS 24

- AfOIE LIXFOI JROIE 2R, TOIX] LIAFR! Jf0/=2ro!l, &= [JXf2! JF0/= 22/

o MLl UXIR : A/ EXf HE N F0/2 &0 R CIHEO0/2 29 OIH A BEHE A5 CE A/

o 01X Hdl X MBS JOIELR! SR

o AP (task) TAl EHF B4 &R LT

o S [JXIQ! (iterative design)

v' plan + evaluation + implementation (O)
v' Plan + implementation + evaluation (X)

v I|Z&0 A E
- XU/ user research

- Visual prototype : AIEAt HILE(2-48), look & feelZf HIZXE(X) ,
- storyboard (wire frame) design : AfEXF HIAE(5

expert review (or stress test)

¢ visual prototype test (£J| HIO|I HAE)
- HAE & - A0/E SH B F 5E

| EJAE 5 - MOJ (5 HE A )

L X4 - HOIT SE= J0IE SH=7 015
Z20] Jf0/EOIIF2 01 [ITFOI0) [FS0Y Ci=If2
[}20] QA2 ROHU/D

> wire frame test

- HAE & - Jf0/[E LJAfL! JiAM

- AF E  AMOIE F& #& A0/E V52 Af0/E
O/ILI0) Zi=0F AFOIEQ= = f E#L2F V527
59 0/0f? A3 +& S5 +(E= 0/01%)

. X/

O.r ' T

(28, BIAIEAF 38), cognitive walkthroughs &

- Interactive prototype : expert review & usability lab testing, field testing ; HIZE S &2 LIG[A0/2 &

CIHIOA &0/18 &/F 3

e Source : Albert N. Badre, <#89| JiX|= A2d0] ZEet>, T WIRHI0IM 20t 2002, p. xvii, 13,18-20, 28-30, 241-244
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2AE HBHI?2 — Human-Environment Interaction

=c| M0 2AF0 QL[] QIZtE HZ0t= A2 OtL2t OI0IHEAE 2t AFE YR CIZtE BH0= A0 RE J3
[t} AS. E0| OI0IHEAE 2 G2 2129 A= A8 SH0E = MK SA0 8|0 alZHS0] =0 ZHaE JHHOF &,
=oiRI0IME] 2RI a2 HIEAl EREH Q40 MIHH A0 HiXIOl= AL

v A2 B0 : AI1ZLA9 FEX F2t H& (composition)PF A

CIX] &1 CIEIH0/~
004-01-11  EES| BE-H I NS Yt = T
v 8 Fof : S0 +H05E & task)E U/IEE 9= Blof L= O04-T1-10 BHED| HE-H S 2E|s 9 0] A 2MFHT}
A= CIEHO0]A 004-01-03 BHL| H&-H IS Ho| MRS THEEH}

o
I

e Source : SBS, <¥&9| &&>, 2003, http://tv.sbs.co.kr/environment/

v Fi B0 - QYFOZ HOIIN0| PUHOLY ZOIX/PN B2t
FEIXE CH SHIZ TULLT SAY 0T 282 ZYEI
01319 HAZS P CIEH0/A

v B2 B0 - H0H= BEE = RYFHOE 0/ Fi= P SN
XA A0/ GE [ L9 IEHO)A

v BY B0l - O M 5O %0t 129 EIHYES TN /0T
0] MR 0/FF0/d PHEOZ= 2K SEHO] SOHYES
=9 O OFA Tt THONSS M2 T H7LIOHY &= 2
FHOH P GXH WEZ HSq MHE FFT/i= 4P G549

OIEIH0/2
X BISF [UXfRI0] YHStH O = Mo Sl HES FHOLUA &I IXE GNP 22
_ B}A g . g?—fO %749 % (ﬂjl_r AIO| A2 = o OIAIXH O = L,
e eS8 SO ER S 2R 2OV ARA=E NS 22 2aow goror o coieem 20l Lo OE 80 20
oLVlIC =5 . . Mo/E FH0X 1 RIEE LIE HEHE 220/ 2L (85) IFE9 DAIHES
- HEI (Human-Environment Interaction) : && LX}219] HLHA 22| JiY 0/Z 0] BBISF A} ] BIAIS 7192 21 2}
e Source : PtatE, HEOXIRI-0is1 280 IR, <X[AQ| XTM>, oA 2002, p.140-141 e Source : 2lH M4, <QIZtS APt OXIRI>, O|ZIAE 1995, p.157, 166
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¢ — Ethical Interface : Universal & Philosophic Interface

=0 MO E= Zof J[E] QIHMI0IA XIS +d0l= 201 SUE 0= 21Ee 212l R5E A0IH, 29t =LA
HXH 0=, 83 32 Q=59 it JH LEX| HE AC=E S & US

Human-Environment Interaction Ethics (and Philosophy)
QIZE-2HE P XE [X[2! =l QIHH0[A

e Fthical Interface

IISUIAR), BIHIZLA), * Universal Interface

H(28) A& HRUE 82 &

CIHHI0A

.|

v IS5 E 9P QIEHMI0IA TXH!

User-centered Interface
S Z4 QIHH0IA - 654 0/89 P14 FF0/ S)f
- LJXfo! JO[E 21O =0
SOIQAE NP QX QIEH0[A - BlO) ZE BE, O+ JSA 8 ALE - AFe1%
Y =
Humane Community Interface 177’?/'—/;7/]/—' ﬂ#;);[ 218 &E LJ0/EH 24
CIZH 2tH =4 CIHHI0IA O/F =/ A8/ M E= Al
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