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Marketing is human activity directed

at satisfying needs & wants thru exchange process

\_ by Philip Kotler )

> Marketing : 1D 2HOI=S

> Need JIEEXE) 237 =>HIE e SA
> Wants 22X A =4 => 0l9| = 2 Al
> Demand = Puchase Power + Needs & Wants => J| | 2HAl

> Demand Management = Marketing




|.OHAIE S && 2 IE el Hal
2. =2 (Demand)
> Demand : =2 8l0| Het.
> A28 - 230[4& BHOiE= A0l SiCt.
> AFOICH < 22t < B < YUIA K AH < U= < Z0t2HE BN
> =QJ|2t0] JtE 2 42 otz S2HHE ==+ U2,
> AHIAS FHE=2 EE MEst
> e HE2 88 e HE (Y04 Jte =it 818)
> OHAIE 2| KA
—Researcher + Marketer(Planner)
-One-Step Ahead — &2 CH Bt2 A J2H => DIAIE O 20 0F & 2 A
l__I-l:lEl. X}\_”E OI-A_lal.
-0HAIEHOIE I 3G RH= SI140] Z0tO0F sl
—HNl&h B15H0 24101 ZOLOF Stet. (M 2/F e/ AT /WY S)
> Seller’'s Market : Supply < Demand => 2t H (‘60 H)
> Buyer's Market : Supply > Demand => & (‘80 H)
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1. Production Concept( At JHE) : AHIXA=E E2 |JIe HE3 8358
=0] =00, %JP% Z0|J] |18 MAH A0 RFPE (T2 3MIAH)
Ford9| ‘Model T”, TIAtS] SUE H AL
2. Product Concept(M3 HE) : A= 2109 B8, 4= H30ol= ME2 &8
-H32 &, 45 L ES42 jd=s =02 A2,
-~ UolMe=E &3 Dotk LS.(D2H0] =21 S)
—Marketing Myopia0il gHE (2228 ZSAI0| OtL|2t HIZSAI2 AtLD)
ol100CtR el K= Xt
. Selling Concept(Et0H JHE) : AH|Xt= JISHSEH 20H6HA X8 Z HIHESH =
—MCHE BHOH SHD SR S H M.
-HIEH 8 E = (Unsought goods) il H& @ AHINS0| FANo=Z 2ot 6thl 2= HE
OB IAIE, B8, J|223, B S
4. Marketing Concept(OHAIE JHE) : AIE2 S0 JIBtoHA D2H0HE A
-P& G- 1008 &Al OAHIE AIH
5. Social Marketing Concept(AFSIXIEA DHAHIE HE) : OHAHIE + SX|=> IE=Fo/ A

A2

EAE S

o|-9||:l'|a|)
s /283 JIs 2

—KI X1 8| AL (=
—Cause Marketing : 20|12

6.Competition Concept : A2t ZHE =
—MHMEMO AIZ0M SZst OtAHE 02

O) 3:10I2
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Web

Product Customer needs & wants
Price Cost to the customer
Place Convenience

Promotion Communication

4C/6C
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1. =& ALSH 9-?—|(SBU) Ml
1)SBU(Strategic Business Unit) gt ?

2)SBUS SX
_L_,|-OIA|_O-IO|D-| |.
RSl 2TE 7
-0l A0l KX =

10 HEXRC = A& Jiset A=

U |“_'
:l_
il
=
Q
ra
40
o
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3)SBU At &= gt : TEZL|Q RE
-BCG Model
-GE Model
—Ansoff Model
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2. BCG Model

NE&A-H2E HE2 A (Growth—share matrix)

H&E AMPe A AFE(10% 0lat2 =2 A)
AEAS () WS AT (2) =8 )t 2 38X E=E Ul AAHERE
89 23| BN RE
S o] AR
& 14% @ D SSH(QM) : I8F & HERS(AMS S22 AIE)
= 12% @ A S0l EX - SE/EH/E/ 3 FIt
10% =sHJ 30 Hd2 R e dd ds Y
gop | FUAMH(ZORX) | AREARRI(OH)
6% ! 2 (Star) : 2SHIt &4 36HH E0| &

4% J -J|g0 2N d=25ES MEote A= Otd
2% —AANO X322 EY @Y(E32 ®IdiM)
10%8% 4+ 1 0.5«  0.1% &0t (Cash cow) : && =0l 10% 0|2t
oo -J10l e B2 M2

Ne &=s SJlol EXFE HIE RGN S
-1 22 N2 =2 U=
- - . — ~0{IN 22 ®2S 02 A X
F=(Build) < HIH OIS M, BERE E_=2SH —5lLI9l Cash cows <& st
SX(Hold) :2XH 32 52 = _S0HX
=2(Harvest) : ZIUi8t Ol =HCH_otet SOHXI/ON M(Dog) : NESES & HAXS
SXte FAsOR ) e
24 (Divest) : SX 2O0HHA B2 H/2SE -~8=S ¥Sotlt 01501 AAL &2
N2 U2 R0l §X &0l CHoll Al &l 2tst e Y
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3. GE Model
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3-2. TEZ2| 220 et Review
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4-1. d& Jlg =7

o
A

Hed Jlgel el
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A [ae]
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o
| =S Al

(Intensive Growth)

! (Integrative Growth)

ESFA M X}
SHEH T oo

Cit2at &4
(Diversification Growth)

NEEE

! (Market Penetration)

i(Backward integration)

S UIESH
Toos

A=A [Ch2st
(Concentric diversification)

(Product Development)

!(Horizontal integration)

. A& = ! HeUES ATR [h2t5)
' (Market Development) | : (Forward integration) (Horizontal diversification)
| HIE He . smm s =5t (1243t

(Conglomerate diversification)
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5. AtE &% I

SEWE Process (SWOT Analysis)

: QX =t \i
/JIQI/%’—Ioﬂ ]
I I
AHE EE | - T ) - Feedback
il NSE SFEE aR T 1o o & |— o0
| I— o g
! _ . T P A== —Mckinsey 2|
X =] =
| Ui Es )1 -ms ~xhei s 7S
TESYEIES] GHEYIR az
I | -2WA RIS
SWOT(Strength/Weakness/Opportunity/Threat)
HNT JsA
“HA BEQQ 24 S
A = DH L=
= OI:EJM/%M& =X /N A = e N I
J|3l/9 & el =/= 2t A wm| 3|4
T —DI/\I SFDJ'OO_' =4
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6. 252 OtAHIE Atel

Zale HE |
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1. 2HlA8s 2E

1)70’s 2l <3

HZ=XH(Occupants) S ANES 2dot=01?

2 21 (Objects) » 1 AIEOl R2LE F0HotEIt?
= X (Objectives) SBH —LO0Hot=It?

X A(Organization) : S2F 2000 ZOWd=I1?

g S(Operations) 01“*?“ 0 ot=I+?

4 < (0ccasions) : Ml 0Hot=0t?

& A (Outlets) . HCIM F0HOt=I1?
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24 IE

1)Model of adoption/diffusion process

AIDA AIDMA Adoption Hierarchy
process Of effect
i :| Awareness | Awareness | Awareness
- | Awareness: l l l
! Interest Interest Knowledge
Interest i | l l
l :|  Desire Evaluation Liking
Desire } } !
! ;| Memory Trial Preference
: Action l l l
. ; Action Adoption Adoption
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