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advertising..



and now, many wonder about the relevance of
ROl for this new kind of brand actions.
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Profil

Coca-Cola®

@CocaCola atlanta, GA

http: /vy coca-cola. com

Official tweets of Coke & The Coca-Cola Company.

A propos de @CocaCola

25502

Twveets

65798

Abonnements

237619

Abonngs

10 454
Listé

Connexions

Suivi par @Havas_SE and @TheEllenshow,

‘With its pitch-perfect notes of brown
plump raisins and cranberries, new Frui
is really something to sing about.

McCafé
SHAKES | SRS

(& pepsi refresh project

Tne Pepsi Refresh Project is giving away millions of dollar

6.546.907

pecple ke this

Pepsi

Chaine de Pepsi

@ Download This Video | ™

ilnfos @ Favoris + Partager + Playlists ™ Signaler

De: 128 mar 2011|1440 vue(s)

Pepsi finds the next big thing in music. Talking to Generation X in the crowd during the Los Angeles auditions for The X Factor
- coming this fall

'a - 9
& S"abonner k-3 @ b3
Vous suiveztous les deux @aplusk et @fubiz.
Fil  Faworis  Abonnerments Abonnés Listes H
} CocaColacocacol Q
@Collegetolt Surel We'd be happy to follovs you. 1) "S55
Ily & & mintes Abonnements 65 798
>
_ ‘I’ﬂ[l lehe Rechercher | | Parcourit | Ajouter une vidéo Créer un compte | Connexion
H&M | tike @
‘ THE OFFICIAL e
orwis Fen
FASHION —
S BMW CHANNEL
Haw "a &
BOHEMIANDELUXE  THE PANTS COLLECTION  FASHION STUDIO E Toutes m Playlists o] ==

#Me

Hamon TV

ne

I STORES HOW HEM IPHONE APP

www.bmw.tv

il y 23 heures

ily a1 semaine

BMW TV

@ Download This Video | ~

Date drajout ¥ | Les pius regardées | Les mietsx
ratées

Chis Pieiffer

Chris Pleiffer
explains motorhike
24419 vues -1y 25 jours

The new BMW 6
Series Coupé 2011
63308 vues -1y 82
semanes

1164118

Favoris

Partager Playlists

ily 8 2 semaines

Online Nike Store &

iy a5 mois @nikestore Sening Athletes in the USA
Knows. Sihece =z,

ily a3 mois http:/funaw. nikestore.com

Your online provider for Nike products. @nilestare

o~ 7| The new BMW M5.
First glimpse.
@ w®op” | 22 853507 vues -iya3
semanes

ily a1 semaine




Many marketers are looking for a RO
on social media..




R 0 I _ (Gain from investment - Investment)
_ Investment

MONEY QUESTION




We can't estimate the gain
from social media

R 0 I » (Gain from investment - Investment)
Zio Investment



We can't estimate the gain
from social media

R 0 I » (Gain from investment - Investment)
Zio Investment

Why 7



Maybe we can't calculate anything when it
comes to human interactions..
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I also think we should be angered by the accountability mindset that
means we re making more and more decisions based on what can be
measured rather than what’s really important.))

Jon Steel Planning begins at 40

s 40
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http://www.180360720.no/index.php/archive/the-40-next-years-of-planning/
http://www.180360720.no/index.php/archive/the-40-next-years-of-planning/
http://www.180360720.no/index.php/archive/the-40-next-years-of-planning/
http://www.180360720.no/index.php/archive/the-40-next-years-of-planning/
http://www.180360720.no/index.php/archive/the-40-next-years-of-planning/
http://www.180360720.no/index.php/archive/the-40-next-years-of-planning/

‘What's the ROI of your other?”

asks Gary Vavnerchuk
(TR A WP S



http://www.youtube.com/watch?v=c3SdiqtAMp0
http://www.youtube.com/watch?v=c3SdiqtAMp0
http://www.youtube.com/watch?v=c3SdiqtAMp0

On social media, we talk about \

human relationships..4

PB-HASS on DeviantArt



On social media, we talk about \1

human relationships..4
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..as a mother can have with her child, with all
that a relationship includes, without

expecting financial returns...
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© reputation

*_~ Interaction

Ny  trust

t's all about interactions and experiences

that give relationships and trust






In other words,
soclal media must not be used and considered
Like a traditional media...



http://ayearoflego.tumblr.com/
http://ayearoflego.tumblr.com/

used on conversatmns
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amphalon on Flickr
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by listening to what people say

(about yo ts and services, your competitors...)
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by understanding the consummers e

and their needs -


http://bigbigtoe.tumblr.com/day/2011/02/25

WAIT HERE B WAIT HERE
UNTIL YOU® UNTIL You
ARE USEFUL == ARE USEFUL|
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by giving answers and relevant tips..

whitehotmagazine.com



http://whitehotmagazine.com/articles/andy-lin-self-portrait-project/2209
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As a mother can do...

Roxana on Picasaweb
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..but the world changes every day. J
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atran.photography sur Fli

K Make stuff that doesn't

just perform in terms of Mage,

P 7 AUC0 T
yesterday s numerators — | »
short-term income, “profit, < ®

shareholder value — but
that performs in terms that
are longer-lived, that
matter more to people,
communitiesyand society.y

Umair Haque, Havas Media Lab Director, “The New Calculus of Competition”


http://blogs.hbr.org/haque/2011/01/the_new_calculus_of_competitio.html
http://blogs.hbr.org/haque/2011/01/the_new_calculus_of_competitio.html
http://blogs.hbr.org/haque/2011/01/the_new_calculus_of_competitio.html

Quid of the RONI ?
(Risk Of Non Investment)
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000. NOX XA ?‘ s there any interest for a
- G . ‘4 ?:0‘ company to avoid social
== 2 media?
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000. NOX XA ?‘ s there any interest for a
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a better knowledge of its
customers, their opinions and

expectations a more human image

an idea of Its customer service

reputation expenses cuts




Socleties evotverevery day..

Using correctly social media enables you to understand
better today and to prepare tomorrow.

theattant|CW|re com
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The brand was focused on itself
>> aspirational brand




Now, the brand tends to be more focused on people,

soclety and environmental interests...
[t must add value in contexts where it appears relevant.
>>meaningful brand
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http://brand-utility.com/example/north-face-trailhead-branded-utility-iphone-app-172.htm
http://brand-utility.com/example/toms-shoes-one-for-one-model-131.htm
http://brand-utility.com/example/jojo-project-shoes-choose-act-check-154.htm
http://brand-utility.com/example/jojo-project-shoes-choose-act-check-154.htm
http://brand-utility.com/example/diageo-the-bar-cocktail-recipes-tool-tips-257.htm
http://brand-utility.com/example/huggies-igo-potty-iphone-app-179.htm

( We have everything we need, so were not buying
commodities. Were not even buying products. Were buying
relationships and stories and magic. Our business, our politicians, our
friends - it;sg‘éi{ the same; it s about figuring out whom we can trust

N\ and.work with and who must be Kept at bay. y)

4 N

. " SNl | ™ [
Seth Godin, «Are you indispensable?»

newcommbiz.com



Propose a long term quality experience..




..and quantity will come
step-by-step.
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From the perspectives of your clients,

does your idea fall into one of these areas?

emotionnaly

pure delight useful

functionally
useful

Heidi Hackemer, the idea ecosystem, 2011


http://brand-utility.com/presentations/idea-ecosystem-brand-utility-500.htm
http://brand-utility.com/presentations/idea-ecosystem-brand-utility-500.htm
http://brand-utility.com/presentations/idea-ecosystem-brand-utility-500.htm
http://brand-utility.com/presentations/idea-ecosystem-brand-utility-500.htm
http://brand-utility.com/presentations/idea-ecosystem-brand-utility-500.htm

l_.o 9ronde nistoire de Maman [ ¢ R

Vous accompagner pas a ( h:-_]ur: moment est unigque. Sélectionnez I'étape qui correspond & votre histoire avec béhé et accédez a des informs
pas:

= Des dossiers élaborés VOTRE GROSSESSE
par des experts sur

Vo ¥

I'alimentation, le a ~ = .

développement et 'éveil de

votre bébeé ﬂ

y

= Des informations et - Bledina | & tike

conseils pour votre -

hien-étre et votre vie

guctidienne avec béhé +La grande histsive de Mamaoin et DEOE i
= Des bonus et outils BEBE EST LA!

pratiques pour vous facilter b = Rejoignez la communoute bledina

la vie \il et partagez votre expérience entre mamans

s \
2 ayest! )
Pour vous conseiller sur g Découvrez toutes g y Bebé .
t i 3 . A \ 6‘ les nouveautés que Vous étes deux N est ’Q !
outes vos interrogations : ) ble en route pour la
RSC M. COm grande aventure ! »
\ vous réserve ! Cest la plus belle
A - Ridds Ret t N d ftres ...
» Des chats instantanés s e it
&) g 3 Profi
avec nos experts & wai S ook & e oo

[ nfo

= pour bébé sur
= Des entretiens Bienvenue S &hyaime | Facebook !
- = sy [@) Photos (65)
individuels par téléphone £ e [ - A o5 yaime
S "5 Vid
= Des conseils T
S35 : - Etaussi ....
personalises par e-mail : ’ ;
. 12 ‘a About Des astuces et conseils de mamans, toute |'actualite
Q D et Blédina et plein d'autres surprises...

mois R

/8

Un espace dédié a toutes

35.475 - -
les mamans pour : pearle ke this DL AL LEL TR CRN bledina.com
Create a Page
0 Report Page

= Partager des conseils

Blédina helps and advises the mums during the 3 first years of their

children. The brand created a website and a hotline to connect the
mothers with specialists.
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RENAULT

EVOIR UNE BROCHURE > CONFIGURATEUR > RESERVER UN ESSAI

To introduce its new car, Renault, with the Geo
magazine, launched an iPad application to visit the
world from the new Espace with a 360 view.
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Marks and Spencer %‘_l, Devenir fan
Mur  Infos Discussions Vidéo Evénements Photos >

C_ Filtres
~. | George MacDuff Does anyone know when they'llbe getting the wooden staa head
4 inthat is being featured in loads of mags 7 It's £199 and is also in their hame
brochure | So, g0 want ane |
Iy & 26 minukes * Signaler un abus

Marks and Spencer Hi Gearge, It's not out yet - the press

Recommander & des amis . often shows producks before they launch. At the moment we
hawve a metal antelope wall decoration http: /it b/ 92 0F QT

Il v a 7 minutes - Signaler un abus

WWelcore to the official Marks &

Spencer page on Facebook Pat Surfleet Thrilled that M&S now has post surgery bras, Can we have more in
pretty colours please? also, can yvou have bigger stocks of popular sizes (e.g. 336,
408}

Fans : . .
il v a environ une heure * Signaler un abus

6 sur 106 165 fans Afficher bouk

Marks and Spencer Hi Pat, Did vou know about our

. pramotion? You can order post surgery bras online and get
FREE delivery! Here's our current range: htpe fibit, 1y
._«? [postsurgery
‘h a Il v a 3 minutes * Signaler un abus

Johin Mora Tulba Mohaned

Big size bras were proportionally more expensive than others,
which caused a lot of complaints on the Internet.

Marks & Spencer heard its clients and picked up by lowering the
price of these bras.

utility



http://www.marketingmagazine.co.uk/news/904224/Marks---Spencer-apologises-big-bra-surcharge/

UR

Marks and Spencer %‘_l, Devenir fan

Mlur Infos Discussions Vidéo Evénements Photos »

C_ Filtres

.
George MacDuff Does anyone know when they'llbe getting the wooden stag head
in that is being featured in loads of mags 7 It's £199 and is also in their horme
brochure | So, g0 want ane |

Iy & 26 minukes * Signaler un abus

Marks and Spencer Hi Gearge, It's not out yet - the press
Recommander & des amis often shows producks before they launch. At the moment we

hawve a metal antelope wall decoration http: /it b/ 92 0F QT
Il v a 7 minutes - Signaler un abus
WWelcore to the official Marks &
Spencer page on Facebook Pat Surfleet Thrilled that M&S now has post surgery bras, Can we have more in

pretty colours please? also, can yvou have bigger stocks of popular sizes (e.g. 336,
408}

Fans il v a environ une heure * Signaler un abus
6 sur 106 165 fans Afficher bouk
Marks and Spencer Hi Pat, Did vou know about our
q . pramotion? You can order post surgery bras online and get
B FREE delivery! Here's our current range: htpe fibit, 1y
3 ‘._fg [postsurgery
2
e Iy & 3 minutes * Signaler un abus
Johin Mora Tulba  Mohaned ! J
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25% OFF

+33% of bra sales on the first week of the operation compare to the

same period the previous year.

+163% online bra sales on the whole year




STARBUCKS IDEA

Hi there, signiIn  to make a comment. share B3 (& D
Follow us on

Ideas so far SH ARE You know better than anyone else what you
L |

want from Starbucks. So tell us. What's your
S aQ VDTE Starbucks Idea? Revolutionary or simple —
= we want to hear it. Share vour ideas, tell us

FRODUGTIREAS DISCUSS what vou think of other people's ideas and
L ]

24,276 Coffee & Espresso Drinks join the discussion. We're here, and we're
1,368 Frappuccino@ Beverages - ready to make ideas happen. Let's get started.
7,416 Tea & Other Drinks
11,007 Food

5,349 Merchandise & Music

7,476 Starbucks Card Most Recent Ideas

464 Mew Technology
7,700 Other Product Ideas

27 Min(s) Ago  Prettier glass water bottles

41Min(s) Ago  Why is tea so expensive?
EXPERIENCE IDEAS

1 Hour(s) &0 e0rink

é,002 Ordering, Payment, & Pick-Up tHour(s) Ago  improve customer loyalty

10,433 Atmosphere & Locations 2Hour(s) 20 Hot mugs
8,590 Other Experience Ideas 3Hour(s) &g |et's share a cup of tea
Hour(s) Agn ESPRESSO..WHAT ELSE?
INVOLVEMENT IDEAS 7Hour(s) &g0 Our local schoals,

7Hourls) 4g0 The furnature.

3,300  Building Cammunity o Hour(s) Ago  Saving Food

6,851 Social Responsibility
4,557 Other Involvement Ideas
g1 Oubside USA

Featured Starbucks Idea Partners

These are our Starbucks Idea Partners. They'll be online to listen to your ideas, ask
QUESTION OF THE DAY guestions, tell you what we're doing behind the scenes and make sure things run smoothly.

shx_slo Susan is the environmental impact manager. She works on
incorporating sustainability into all aspects of operations, from waste
reduction to energy and water efficiency and green building, as well as
with NGOs, government, and partner companies. Favorite Goffee: a

What type of mobile device do you
use?

In 2008, Starbucks launched a collaborative platform,
my Starbucks idea, to deal with customer's feedbacks.

Brand-utility



http://mystarbucksidea.force.com/ideaHome
http://mystarbucksidea.force.com/ideaHome
http://mystarbucksidea.force.com/ideaHome
http://mystarbucksidea.force.com/ideaHome
http://mystarbucksidea.force.com/ideaHome

STARBUCKS IDEA

Hi there, signiIn  to make a comment. share B3 (& D
Follow us on

Ideas so far SH ARE You know better than anyone else what you
L |

want from Starbucks. So tell us. What's your
S aQ VDTE Starbucks Idea? Revolutionary or simple —
= we want to hear it. Share vour ideas, tell us

FRODUGTIREAS DISCUSS what vou think of other people's ideas and
L ]

24,276 Coffee & Espresso Drinks join the discussion. We're here, and we're
1,368 Frappuccino@ Beverages - ready to make ideas happen. Let's get started.
7,416 Tea & Other Drinks
11,007 Food

5,349 Merchandise & Music

7,476 Starbucks Card Most Recent Ideas

464 Mew Technology
7,700 Other Product Ideas

27 Min(s) Ago  Prettier glass water bottles

41Min(s) Ago  Why is tea so expensive?
EXPERIENCE IDEAS

1 Hour(s) &0 e0rink

é,002 Ordering, Payment, & Pick-Up tHour(s) Ago  improve customer loyalty

10,433 Atmosphere & Locations 2Hour(s) 20 Hot mugs
8,590 Other Experience Ideas 3Hour(s) &g |et's share a cup of tea
Hour(s) Agn ESPRESSO..WHAT ELSE?
INVOLVEMENT IDEAS 7Hour(s) &g0 Our local schoals,

7Hourls) 4g0 The furnature.

3,300  Building Cammunity o Hour(s) Ago  Saving Food

6,851 Social Responsibility
4,557 Other Involvement Ideas
g1 Oubside USA

Featured Starbucks Idea Partners

These are our Starbucks Idea Partners. They'll be online to listen to your ideas, ask
QUESTION OF THE DAY guestions, tell you what we're doing behind the scenes and make sure things run smoothly.

shx_slo Susan is the environmental impact manager. She works on
incorporating sustainability into all aspects of operations, from waste
reduction to energy and water efficiency and green building, as well as
with NGOs, government, and partner companies. Favorite Goffee: a

What type of mobile device do you
use?

+ /% store sales on the first quarter of 2011

+ 4% on the first quarter of 2010

Brand-utility




scHWEPPES PROFILE arp

TAKE ADVANTAGE OF THE NEW FACEBOOK PROFILE PAGE
PHOTO LAYOUT WITH THE SCHWEPPES PROFILE APP TOOL!

THE LATEST HYPE ON FACEBOOK!

CREATE YOUR OWN UNIQUE PROFILE PAGE LAYOUT

_...-—.u—-

scHwWEPPES PROFILE app

TAKE ADVANTAGE OF THE NEW FACEBOOK PROFILE PAGE PHOTO LAYOUT
WITH THE SCHWEPPES PROFILE APP TOOL!

1 UPLOAD PICTURE = 2 ADJUST -~ 3 SAVE - 4 TAG PICTURES
WeLp
[ | mes [l L]
ROTATE PROFILE RULE NUMBERS
 — s ‘

Tag 5th Tag 4th Tag 3rd Tag 2nd Tag 1st
- 5 .
) e Upload a photo and drag, scale and rotate it the way
- )
76 ‘ R you like, Once you're satisfied hit the “save” button

so the images are saved inside the Schweppes
Profile Layout album on your profile.

Okay, this is how it works. Once you've uploaded a photo you can drag and

position it the way you like. Scale and rotale the image with the slidebars = . = Wl L= e S

above. Once you're satisfied hit the "save” button below so the images are saved Tag g yours elfin the 5 small pictures from last to first

inside the Schweppes Profile Layout on your profile. and set the big image as your profile picture. Enjoy!
SAVE IN PHOTO ALBUM RESET IMAGE

Now go to your Schweppes Profile Layout album and tag yourself in the

5 small pictures from last to first. Don’t tag the big photo, set this one as your G ET YOUR PROFILE. APP H ERE'

nrafila niciira And vaira danal

Schweppes offers an application to customize its Facebook
profile in an original way.

Brand-utility

Welcome to the age of marketing as a service


http://www.facebook.com/SchweppesFanPage?v=app_6009294086
http://www.facebook.com/SchweppesFanPage?v=app_6009294086
http://www.facebook.com/SchweppesFanPage?v=app_6009294086
http://www.facebook.com/SchweppesFanPage?v=app_6009294086
http://www.facebook.com/SchweppesFanPage?v=app_6009294086
http://www.facebook.com/SchweppesFanPage?v=app_6009294086
http://www.facebook.com/SchweppesFanPage?v=app_6009294086

\VVitaminWaters made Facebook users decide the new .

s | discuss | share | add widget | fan page IS

flavorbuzzmeter

- hickieberry
raspberrwumbeny  toptfiavors )

d . 1. ginger
- cosmopolitan SO0, 2. mint f

—
[—
Ladl =) 3,hananaame
( ! Jiiase = 4, green
! ialg e e ,J |f1-’;“ 5. cocontt | l
o 3 USSIONTRIL . ek =} e = 6. grape - 0
cnnh-mr = 7. biack cherry.
i 0 i 8 mango - &~
= 9. peach
watsrmealon 1ge = 10. raspberry
() CHES | el iguapatrone
black cherry
click around for all the flavor buzz, the farger the word the  howitworks »

more buzz its attracting. make sure to come back 9/14 to
vote for the next flavor, until then find out all the juicy
flavor gossip

vitaminidter

gresal hening you o 8 e work! and snc ym e
e 50 by po

for about 3 days, peeti

tm 54 ), and chchin nl'r

torcly know -;e

i GLACEAU ‘t

stregs-b

Ko

Brand-utility



http://techcrunch.com/2010/01/07/facebook-vitaminwater/
http://techcrunch.com/2010/01/07/facebook-vitaminwater/

1 billion Dollars sales in United States in 2009 after the buyout in

‘ flavorcreator overview | lab | steps | discuss | share | add widge

et | fan page

2007 by Coca-Cola (without using traditional advertising).

=y

£ 4 o huckleberry o
~ raspberryumberry topt0fiavors )
- s 1. ginger ¥
cosmopolitan Moty 2 mint
— 3. banana
1 et b 2 I = 4, green apple
..;r_r_! CJIJ ; C‘JJ{,\ pl) ’r‘{_
K ST e

—1..5. coconut

== 6. grape
cranberry = 7. biack cherry
_ =4 8- mango
= 9. peach
watermelon:g = 10. raspberty

black cherry

click around for all the flavor buzz, the larger the word the
more buzz its attracting. make sure to come back 9/14 to
vote for the next flavor, until then find out all the juicy
flavor gossip

< back

vitaminidter

m GLACEAU

vit

_howitworks » &=

|

aminwater




Desperados allows its community to design and buy
their own bottles customized by each.

E Ma Bibliothéque
Legend - Nouveau !

Desperados
Fonds
Formes -

Jinvite des contacts

Brand-utility



http://www.imagine-desperados.com/
http://www.imagine-desperados.com/

6,/% of market shares on super premiums in 2009

\/s. 6,3% in 2008.

- -

Jinvite des contacts
a participer

Brand-utility




t"& h u r- Eu m Serving up cocktail recipes, tools, tips and more.

DRINKS BY TYPE +

DRINK RECIPES

£

v

Diageo proposes cocktail recipes to its clients with

he Diageo Bar, also available as an application.

DIAGEO

DRINKS BY OCCASION -~

Enter search term (i.e. margarita, vodka, flavor, color, holiday)

DRINKS BY BRAND -~

Editor's Picks  [=]

Long Island Ice Tea

View Recipe Ly

Majito

View Recipe dddes

Cosmopolitan

View Recipe fede

Hurricane

View Recipe dddd

smirnoff Island Punch

View Recipe | M View Video e

More Drink Recipes

QUICK DRINKS +

ARTICLES & VIDEOS +

SMIRNOFF
WHITE RUSSIAN

A sweet drink
for you to enjoy
over the winter season

ARTIGLES & VIDEOS: EDITOR'S PICKS

Getting Started: Essential Gadgets for the
Home Bar
Read Article

Playing Matchmaker: A Guide to Pairing Food

| and Cocktails

Read Article

Pleasing the Masses: Got a great big guest
list? Here's your game plan.
Read Article

Leaves Down, Glasses Up: Colorful cocktails
for the fall season.
icle

4 Read Ar

Questions About Wine? Our sommelier has
the answers.
Read Article

More Articles & Videos

FIND US ON FACEBOOK i | HOME

GLOSSARY || WHERE TO BUY

=

new way!

Cue the Cab this holiday:
Download th. ervo

SEMI-HOMEMADE
COCKTAILS

MAKE ANYTIME COCKTAIL
TIME WITH SANDRA LEE.

VIEW RECIPES

LEFTOVER LIQUORS? MIXERS?
TELL US THE SPIRITS AND MIXERS

YOU HAVE AND WE'LL GIVE YOU

DRINK RECIPES Y0U CAN MAKE

MAKE EXTRAS EXTRADRDINARY

.81
o b CREATE LABELS
(Gewrs Qe MAKE CUSTOM LABELS
cds FOR SOME OF YOUR
i FANORITE LIOUOR BRANDS.

IS FREE!

Mojito

A

Drink Recipe Ingredients:

o 1.25 oz, Captain Margan Original Spiced (25 oz,

per bottle)
12 mint lzaves

1 teaspoon(s) sugar
e 50z, lime juice

2 oz, soda water

Servings: |1 % Select the number of servings.

Drink Recipe Preparation:

Place mint leaves in bottomn of glass,

e

Best served with: Captain Morgan
Original Spiced
srhere to buy

CREATE A SHOPPING LIST

Create a list of all the
ingredients you need
by sdding recipes to

the shapping list.

= ADD INGREDIENTS
| VIEW SHOPPING LIST

£dd crushed ice, Captain Morgan Original Spiced Rurn, sugar, and lime juics, and

muddle.

Add sada water and garnish with mint leaves.

Ledc;s

Average: 4.4 (323 User Ratings)

(4 SAVETO MYBAR | (= pRINT RECIPE |

[ EMNLRECIPE | [ < SHARETHIS |

Please do not share
with anyane under
the legal drinking 3ge

RESOURCES:

&
um
Garnish

Related Links:

CaptainMorgan.com
Urhers to Buy
Mutritinnal Information

=

]

RELATED RECIPES:

¥ | Private Stock on the Raocks
3 View Recipe
=

Captain 100 Shot
View Resie

YOU MIGHT ALSO LIKE:

-« Pineapple Splash
Wiew Recipe

Peach Margarita
Wiew Recipe

Brand-utility



http://brand-utility.com/example/diageo-the-bar-cocktail-recipes-tool-tips-257.htm

Nike enables runners to record and to evaluate their performance to
improve more easily with the Nike +application.

REGISTER MY ACCOUNT NEWSLETTER

NIKE+ USERS:
»Log in

Compare: © Distance

09/08 09/09 0910 09/12 0913 0914 09716 10/04 10/06 10/09 10/22% 10/23

My Runs \"- Products éﬁ Community 'f_ ) Sport Music = Support
4 —- 25,251.105km . . &



 2006: special runners range launched by Nike and first application with
Ipod - Nike owns at the time 48% market shares on running shoes.

« 2010: 61% market shares on running shoes.

REGISTER MY ACCOUNT NEWSLETTER

NIKE+ USERS:
*Login

Compare: © Distance

‘ L .
.-«,. ,.\ . . s |
. "
D(STANCE CALORIES
'

4 08/08 09/09 0910 09/12 0913 0914 09716 10/04 10/06 10/09 10/22 10/23

My Runs ’\.)' Products éﬂ Community ,{_ ) Sport Music - Support
A - —- 25,351.7105km £ f &



TAXIS(EY/

il Orange F 3G

16:14 33%

=y Orange F 3G

16:14 33 %

TAXIS(€/

Demande immédiate Demande a l'avance

4
w Vos commandes en cours

TAXIS(&Y/

Home Suite

Demande a l'avance

Date

Mercredi 01 Décembre 2010

Heure 17h20

mar. 30 nov.

Aujourd’ hui

jeu. 2 déc.

Taxi G/, a taxi company, launched a mobile application to
order a taxi.




L'ASSISTANT L'ASSISTANT L'ASSISTANT
ACCIDENY

ACCIDENT ACCIDENT

Appeler I'assistance
oo 4

1758 Paemsro warl

" Envoyez votre déclaration
a la MAAF par mad

Consultez d’abord Accédez ensuite Envoyez un email a votre
le guide de sécurité a 'annuaire d'urgence gestionnaire MAAF
Rassurant et pratique, il vous Assistance, secours, conseiller [l vous rappellera rapidement
indique comment réagir en cas MAAF ... Retrouvez tous les afin d'enclencher les
d'accident. numeros utiles rapidement, en demarches.
un simple clic.

Maaf created a mobile application to assist its customers in

case of emergency : help, security advices, first supports,
emergency numbers..




From the perspectives of your clients,

does your idea fall into one of these areas?

Renault Espace Schweppes Fb app

garlatiepiniELy
USent

Vitamin Waters

purerdelishtes

Diageo Bar my Starbuck’s idea

Nike+ M&S ,
: » Blédina
funlgelepltty

MAAE (g aifull
Taxi G7


http://brand-utility.com/presentations/idea-ecosystem-brand-utility-500.htm
http://brand-utility.com/presentations/idea-ecosystem-brand-utility-500.htm
http://brand-utility.com/presentations/idea-ecosystem-brand-utility-500.htm

With some limits for the « pure delight »

actions..

emotionally Brands who're doing « pure delight »
useful actions get only short term results.
The brand utility and its investment
are too limited.

functionally
useful



..Decause the brand must stay focused on

the contexts it can be useful.

emotienatly; BRANDS NEED TO SEE THEMSELVES
AS VALUE CREATORS, ADDING
VALUE TO CONTEXTS WHERE
THEIR VALUE IS APPRECIATED

AND NEEDED.

They need to investigate and explore these contexts, surrounding
their brand and products, and take ownership of them.

[
USefitl

unctionally;
USeut

Helge Tenng,

Context, Value & The New Marketing Economy, 2009



http://www.slideshare.net/helgetenno/context-value-the-new-marketing-economy
http://www.slideshare.net/helgetenno/context-value-the-new-marketing-economy
http://www.slideshare.net/helgetenno/context-value-the-new-marketing-economy
http://www.slideshare.net/helgetenno/context-value-the-new-marketing-economy

A CONCLUSION
IS THE PLACE
'WHERE YOU
GOT TIRED OF
THINKING

1o sum up




The ROl Is a business and
financial metric..




..and not a performance metric about media or
human relations.

>

http://mumbaiinitiatives.maitree.com —

i e o ARl
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Jetermine
IS an Inapp
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for soclal mec

1a In short term

|ate reflex wit

N these tools.

fodimania



http://fodimania.livejournal.com/71891.html

The reasons of your brand's presence on social med
be qualitative (not only economic) for a long term.

LSS e

TR




However, some new metric ideas exist and have to be
explored in to define reliable and relevant indicators on

short term actions.

In lieu of investing

Return on endorsement
Return on green

Return on setting

Return on demonstration
Return on solution

Return on emotions


http://www.ryanduggan.com/art.html
http://www.ryanduggan.com/art.html

_not What y

Paul Isakson / paulisakson.com

Brand-utility
Welcome to the age of marketing as a service y


http://www.paulisakson.com/

Brand-utility

Welcome to the age of marketing

Nicolas Barrau
twitter.com/nicocoricoco
Brieuc Saffré
brand-utility.com
fluid-advance.com
slideshare.net/brieuc
twitter.com/_brieuc

&scan

twittercom/scanblog
slideshare.net/scanblog
facebook.com/scanblog

Mars 2011
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